
Prestige Kitchen



یــک  ز  ا تــر  ا فر  ، ن تریــا مش ی  ا بــر نــه  پزخا ش آ ی  فضــا ز  ا بــه  تجر یــک  ئــه  ا ر ا کــس  یا تفکــر 

طــب  مخا هــن  ذ ر  د نــا  ما ی  ا ه  طــر خا ثبــت  ل  نبــا د بــه  مــا   . ســت ا ا  غــذ طبــخ  ی  فضــا

و  عمیــق  ت  طــا تبا ر ا یــق  طر ز  ا کنــد  می  لاش  ت کــس  یا ه  ا ر یــن  ا ر  د  . هســتیم د  خــو

ی  مار مــع حی  ا طــر د  بهبــو بــه  یی  ا فــز ا هم  د  یجــا ا بــا   ، ن حــا ا طر و  ن  ا مار مــع بــا  فمنــد  هد

یبــا  ز ی  ز ا نــد ا چشــم  بــا   ، ر نــو پر  ، حــت ا ر یی  فضــا تــا  کنــد  کمــک  نــه  پزخا ش آ ی  فضــا

بــه   ، ی بــر ر کا بــر  کــز  تمر بــا  مــا   . د شــو حی  ا طــر ن  ســا آ ی  هــا سترسی  د و  ع  مطبــو یی  ا هــو و 

 ، ه د ســا ل  محصــو تــا  کنیــم  می  ف  حــذ ا  ر ســت  ا فی  ضــا ا نچــه  آ و  هیــم  د می  همیــت  ا ت  ئیــا جز

هــل  ا ی  بــه  تجر کیفیــت   ، مــا ی  غــه  غد د  . شــد با ی  بــر ر کا بهتریــن  ی  ا ر ا د و  مال  مینــی

تــر  ا فر ا  ر مان  ی پــا ل  محصــو خت  ســا و  حی  ا طــر ز  ا  . ســت ما ل  محصــو بــا  مــل  تعا ر  د نــه  خا

گی  نــد ز ســبک  یــک  بــه  ن  ســید ر جهــت  ر  د بــه   تجر یــک  ئــه  ا ر ا ل  نبــا د بــه  ؛  یم ا شــته  ا گذ

 . هیــم د یر  تغــی نــه  پزخا ش آ صنعــت  بــه  نســبت  ا  ر هــا  ر و با تــا  کنیــم  می  لاش  ت  . هســتیم نــو 

. شــد با نــه  خا هل  ا ی  ا بــر ب  مطـــو گی  نــد ز د  یجــا ا بــه  کمــک  ر  محــو بــر  یــد  با صنعــت  یــن  ا

Yaks thought is to provide an experience from kitchen space for 
their customers more than a cooking space. We seek to capture a 
lasting memory in the minds of our audience. We want the clients 
to remember the pleasant experience of communicating with us. 
In this way, Yaks attempts to improve the architectural design of 
the kitchen through deep and purposeful communication with 
architects and interior designers and creating synergies to design a 
comfortable, bright space with a beautiful view and air conditioning 
and easy access. By focusing on the functions, we care about details 
and eliminate what is extra, so that the product would be simple, 
minimal, and has the best outcome. Our concern is the quality of 
the residents› experience in interacting with our product. We have 
gone beyond designing and manufacturing the product. We intend to 
provide an experience to present a new lifestyle. We want to change 
the current beliefs about the kitchen industry. This industry should 
be focused on helping to create a better life for the home residents.
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Great design is born of those two things: 
simplicity and clarity 

— Lindo Leader
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“Understanding the person or people living in a home is a far greater 
need in design than focusing purely on the aesthetics. The home is 
designed around emotional needs.”

 ― Amanda Talbot
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“Simplicity is the ultimate sophistication. When once you 
have tasted flight, you will forever walk the earth with your 
eyes turned skyward, for there you have been, and there you 
will always long to return. Learning never exhausts the mind. 
Art is never finished, only abandoned. The human foot is a 
masterpiece of engineering and a work of art. It had long since 
come to my attention that people of accomplishment rarely 
sat back and let things happen to them. They went out and 
happened  to things. I have been impressed with the urgency 
of doing. Knowing is not enough; we must apply. Being willing 
is not enough; we must do. As a well-spent day brings happy 
sleep, so a life well spent brings happy death. Water is the 
driving force of all nature.”

 ― Leonardo da Vinci
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MADE WITH PASSION IN IRAN



Velenjak Showroom
No. 45 Javanan St. Chamran 
Highway,Parkway+98 21 
22668855

Factory
Saloon 16 C,
Iran Wood Industry
Improvement Town

www.yaks.co
www.instagram.com/yaks.ir
info@yaks.ir

http://www.yaks.co
http://www.instagram.com/yaks.ir
http://info@yaks.ir

